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About this report
Year under review

Fiscal 2004 
(April 1, 2004–March 31, 2005)
Some information on fiscal 2005 is also included.
Some overseas information is based on calendar-
year basis.

Scope
The entire Konica Minolta Group in Japan and
overseas

Holding company:
Konica Minolta Holdings, Inc.

Business companies:
Konica Minolta Business Technologies, Inc.
Konica Minolta Opto, Inc.
Konica Minolta Photo Imaging, Inc.
Konica Minolta Medical & Graphic, Inc.
Konica Minolta Sensing, Inc.

Common function companies:
Konica Minolta Technology Center, Inc.
Konica Minolta Business Expert, Inc.

Notes to readers
This CSR Report describes the efforts made by the Konica Minolta Group to ensure sustainable
development and the results of these efforts achieved so far.

In this Report, “Konica Minolta” and “Konica Minolta Group” refer to the following companies,
respectively.

Konica Minolta: Konica Minolta Holdings, Inc., business companies and common function companies
Konica Minolta Group: Konica Minolta and its affiliate companies

In the following pages, the company names may be abbreviated as follows:
Konica Minolta Holdings, Inc.—Konica Minolta Holdings
Konica Minolta Business Technologies, Inc.—Konica Minolta Business Technologies
Konica Minolta Opto, Inc.—Konica Minolta Opto
Konica Minolta Photo Imaging, Inc.—Konica Minolta Photo Imaging
Konica Minolta Medical & Graphic, Inc.—Konica Minolta MG
Konica Minolta Sensing, Inc.—Konica Minolta Sensing
Konica Minolta Technology Center, Inc.—Konica Minolta Technology Center
Konica Minolta Business Expert, Inc.—Konica Minolta Business Expert

This Report has been developed in accordance with the following guidelines.
Ministry of the Environment of Japan Environmental Reporting Guidelines (Fiscal Year 2003 Version)
Global Reporting Initiative (GRI), 2002 Sustainability Reporting Guidelines 

Our Social Mission—
Enriching the World of Imaging

The business domain of Konica Minolta covers the entire field of imaging, 

from input to output, and we offer a diversity of unique products and 

services to consumers and business users.

Capitalizing on our strengths in materials, optical, nano processing and imaging fields, 

we devote ourselves to developing leading-edge technologies that 

serve to expand the world of imaging. 

Konica Minolta desires to become a vital member of society by constantly introducing a new, 

inspiring world to the field of imaging.

Management Philosophy

The creation of new value.

Management Visions

An innovative corporation that continues to create inspiring 
products and services in the field of imaging

A global corporation that leads the market by 
advanced technologies and reliability

Corporate Message

✽The message represents our wish to be acknowledged as an essential company, 
by offering essential products, services and solutions to our customers in the world of imaging.

Our symbol mark, “Globe Mark,” resembling a globe,
represents the limitless expansion of Konica Minolta and
the new values it offers to customers around the world.


