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Notes to readers

This CSR Report describes the Konica Minolta Group’s corporate social responsibility 
efforts and the results of such efforts to date.

Period Covered by the Report: Fiscal 2005 (April 1, 2005–March 31, 2006)
Some information on items occurring prior and subsequent to fiscal 2005 is also included.

Scope of the Report: The entire Konica Minolta Group worldwide (Konica Minolta Hold-
ings, Inc; business companies, common function companies, and affiliated companies)

Detailed Information: Additional information not included in this report is available at the 
following websites.
CSR Information http://konicaminolta.com/about/csr
IR Information http://konicaminolta.com/investors
Environmental Information http://konicaminolta.com/environment
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Konica Minolta is working to strengthen its corporate group 
and improve corporate value in a fast-changing market through 
selection and concentration, that is, the selection of key fields 
and concentration of resources in those fields. Specifically, we 
will concentrate on the core field of business technologies and 
such strategic fields as optics and display devices.

Today’s customers are demanding products that are appealing 
and offer value rather than increased functionality. In line with 
its management philosophy—“The creation of new value”—the 
Konica Minolta Group intends to continue offering customers 
fresh and groundbreaking new value.
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